
TATA OPEN MAHARASHTRA

FAN ENGAGEMENT AND ACTIVATIONS

PROJECT DURATION: 1 MONTH (DEC 2017- JAN 2018)



India's most prestigious Tennis Tournament and South
Asia'sonly ATPWorld Toureventwasset to makePuneƛǘΩǎ
newhomefrom 2018after shiftingbasefrom Chennai.
Since the tournament inception in 1996, many
international playersincludingRafaelNadal,BorisBecker,
PatrickRafter,CarlosMoya,StanislasWawrinkaalongwith
knownIndiantennisstarshadshowcasedtheir skillsthere.
Held from 30th December2017 to 6th January2018, in
Pune,the tournamenthad three professionalplayersfrom
the top 20 ATPrankingslike Marin Cilic,KevinAnderson
and Roberto Bautista Agut, and Indian stalwarts like
LeanderPaes,RohanBopannaandYukiBhambri.

Being shifted to Pune for the first time after having a
legacybeingbuilt in Chennaifor overtwo decades,the key
challengewas to build a connectwith the Puneaudience
in the first seasonitself, to ensurethat they comebackin
evenbiggernumbersnextyear.

ABOUT



OBJECTIVES

Create a buzz around the Tata Open Maharashtra in the 
city, in turn creating media opportunities

Increase footfall at the stadium 

Plan and execute engagement activities during the 
tournament



EXECUTION

Build Awareness:

Trophy and Mascot 
Unveiling Ceremony 
at the Shaniwarwda 

in Pune

Increase Footfall:

Tennis Clinics with 
star players

Fan Engagement:

On-ground activities 
with the fans at the 

Fan Park



AWARENESS BUILDING: TROPHY AND 
MASCOT UNVEILING CEREMONY
In order to create a hype around the city right before the tournament 
commenced, a trophy and mascot unveiling ceremony was planned.

What better place to unveil the Tata Open Maharashtra trophy in 
Pune than at Shaniwarwada?

The event was graced by the tournament directors and international 
sensation Benoit Paire and local boy Arjun Kadhe, who interacted 
with the fans and also gave away autographed tennis balls.

Additionally, in order to add a story angle to the ceremony, athletes 
from the Special Olympics Bharat were invited to attend the 
ceremony.



AWARENESS BUILDING: TROPHY AND 
MASCOT UNVEILING CEREMONY
IMPACT:
Fan Engagement at the ceremony:
ÅPhoto opportunities with Arjun Kadhe, Benoit Paire and the mascot 
(TOM)
ÅAutographed tennis balls were given to fans as well as to the 
athletes from Special Olympics Bharat
ÅAdditionally, fans also got a chance to interact with the players and 
the tournament officials at the ceremony, that resulted in added 
interest for the tournament
Media: The event was covered in well-known national and regional 
media like Times of India, Sakal, as well as on electronic and online 
media.
Social Media: The trophy and mascot unveiling ceremony video 
garnered 30k+ views on Facebook within a couple of days itself.



INCREASE FOOTFALL DURING THE 
TOURNAMENT: TENNIS CLINICS
In order to ensure that the crowd, especially tennis enthusiasts turn 
up in huge numbers during the tournament, special Tennis Clinics 
with star players like Rohan Bopanna and Leander Paes were 
arranged for tennis-playing kids at the stadium.

The perks of this activity was that the audience got an opportunity to 
interact with Indian tennis stalwarts and also click pictures and get 
autographed memorabilia.

This activity ensured that kids turned up in large numbers along with 
their parents, to attend the clinics and also stayed back for the rest of 
the tournament ςresulting in substantial stadium-fill.


